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FHR BEH

Brand-name fever

#FEL

TTEHRT B AR

JA 25 2 it LA S A4 J P i B x4 RS AT

The reason customers are willing to buy brand-names is that they trust them.

B RGESE ), BATRH B A S E MR, WA, A ERA .

He has the economic means, so there is every reason for holding the brands of clothing that
he wears and the things that he uses in the highest of esteem.

TR Ao A E L X TAR RO #EER .

Students really respect professors who are sincere to their students and conscientious about
their work.

e R T SRR VR 2 44 s w4 b A O 5 B BB iz —.

The tremendous number of consumers in China led many famous brand companies to see
the country as one of the world’s greatest untapped markets.

IR e o R b e A SW NN AN

Fake goods produce huge losses for companies that make the real brands.

21 7 W BRI R Ay B SR A BB RO Z BN

Having failed to find a friend online, he is hoping to meet his true love in the real world.
fh 2 IR R R A, X KA RIRA 28, — BB 22 I, A a0 M.
He wears well-known brands of clothing, and has a lot of experience buying famous brands;

he can tell at a glance which is the genuine article and which is fake.

AR IER Answer true or false based on the text

1 1992 F U5 . Wiipaedrie i b 25 i E Rl .
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2. 2001 fFHEIA “HEFER GHL” (WTO)Z G ot 7 F i B T 4

AFTNHZ
T 54 Rt R NG H A R AL
PARGR I —Fh By T BLRA — € B N 2 B 0GR A
MNATTEERR LA R ME— S PR A2 RO B B
PiE a AR XA F A & U4 f ik
TiEMREZE  —FERIEAZ A
BG4 HERTEANESEAR S, AL E .
IBRAMRER AP SRR . FRBORI BT E A .

© © N o 0 &~ w

10. HERARARGTEETT - B4 A 2%

BER: 1.T [2.T [3T [4F [5F

6.F |7.F |8F |9.F |10.F

A W poE

WCERS) . 45 F s in_E %8 Add appropriate objects to the following

verbs

a. e b. FKiE c. iR
d. 4 e. JX I f. il
g. % h. # i. PREE
ER: a. P E AT b. AL RE/ZH F | c. I E/EAR
d. K&/ mEm e HO/WE f. 44
9. &k h. BFIFE N PN

FH o SCAERR R E B93RE Paraphrase the following phrases in Chinese

TILT-
7
WA -
WEL




The Instructor’s Resource Manual
The Routledge Advanced Chinese Multimedia Course: Crossing Cultural Boundaries

5. %0 -
6. UMEELE -

ER: 1 w2 2. HOAEFH O E

3. XA ARIUEIE AR 4. BB G AL, BERIRET,
R ALY, B AL,
5. Z M AFH, 125 6. MR AR VU IR I AN —FF

RIBER LN B IFHME T EHIE. AIBEE TR Use the phrases and words

provided in parentheses to answer the following questions

L EEARGTEAN T ABREZ T 2 (Ebrfe. BRI, 256D
2. ZWERN A ANV 2
FHARE - (A5 BRRIERD
HAER . (BERS  BiE DRe
BEEAER - (B s B R
IR - GELLORAE ; ZABE)
3. Wi LN A BB E ARG 2 GER : &UFae)) s TR
4. FHOENTAMSIERAL © GEPSCHL 5 IR 5 N 5 D

=  fE3C Composition

1. Write a (mock) letter to the Chinese government, outlining your proposals for cracking down
on fake brand-name products. (250-300 characters)

2. Interview people of different ages, and write a report on how they view the importance of
brand names. (250-300 words)

» A BFE51HS Discussion questions

L WeRAORA L= K UMBEL R 5 B b AR 7 a] SR B A SK R A R 2 94 2
2. Tdr i B A B AT TIRZE  RUOVE — RATRESE M 2 utta 2 fRA
DA R IR s T R BUR 2
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3. 1E“ Kk B 5 (“developed country”)1 , “44 BELEIX BRI GORIFE o B A H A A R R 2
4. AR B ZE 05 B IR ] R 2 U A AR X AN R 2 — M B E

fr 2B 2

5. YRI5 B R /INBRF SRR i o = AR 2 g ft4 2

SHEGIANER
—., EEES
A. 1. BE... ... 2. 18 3. I
4, AL AT L 5. RIE 6. HPfs
B. 1. HPEA 2. HF 3. B
4. MBEL 5. 24525

= RIS A B ER A
AHF

© © N o g &~ w DhoE
\
/]

PET
10. il

11. 2%

=, IAEET




The Instructor’s Resource Manual
The Routledge Advanced Chinese Multimedia Course: Crossing Cultural Boundaries

1. MfE; BIE
2. HiE, BA
3. BER; EX
4. &, &% &%
9. B

[Note: The translations given try to keep close to the Chinese without sacrificing English usage

and clarity.]

1. 2R AL JEA BT B R a2 e b TN . Economic
development also enables ordinary people who previously could only manage to cope with
the basic problems of staying warm and well fed to achieve a decent standard of living.

2. BUEA TRE, REGEA R B RS s, B A s 2 b
If quality is guaranteed, then even if prices are sometimes higher than ordinary items of the
same sort, customers still won’t feel that they’ve been taken advantage of or cheated.

3. BN A R P A AR S ISR T N E SR I A B ST 22 i i B e 2
Is the appearance of a society obsessed with brand-names a stage that every country seeking

to modernize has to go through?

4. FUHDE PEENEBAERH IS L W RN A A a2 M
L R TR 152
Some young people are totally focused on consumer culture, obsessing only about brands of

clothes or other items, with the result that they neglect their studies.

Ny B (RURBIBERS)

ARURHIEAEZR I H S RENS LUA A FIIIL 25, M e ek b, SRR pRid 2. WX
EHE O WA FEE . B, EES T KA £HE. KM Kk 7R R
FERAE. Kegdl; WA HRAS URETE: =R4TH. PURWIN . fETEM 5T B, B
PAooes BRBR-ee, (HJE-s XPIG: HEGF. BRVFHE T P52 LAEGOUE M, T E ALED B A
(RIS 5 B RGBT U, Blanss—. 3. =85, XMHMERIETAAFAM, T
Lo CHNEXFEE—TF R E 2S5 “ EiE &L (State of the Union Address) Al H [E S HE 1)
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“BURF TAE#RS” (Report on the Work of the Government), RIEPRiE 2 K B2 77 = F 1)

KA.

IR H RO B iR -
o [HSR, HE;
o [feee, Wee
o A5 BRIE/IIL;
o« B
RN PR B W) 1] 3 -
o
o I
o ETe
o ZHrLhes, RN
BRI B H (98] 1«
o Wl BT HB=-RJa;
o Eileee, HUkee, Filkee, H5ee

IMESL:
FUH - EBUF R 2™ T S0 B

PO 7 AR A Dy, EBUGAEST 07 B SR A . IR T REE T, A
A E Ny, IR E IR RIC P T KRR R, IR ERRRIL T, ARRA N 1%
ZE 2T, By EATCARRZER L ER DU SR 22 T

TEIREE T EBURFAROCHESTT, B an b e N RN ] [ 53 o & M B A B A 2 6 R

(General Administration of Quality Supervision, Inspection and Quarantine of the People's
Republic of China)i i 45 % (the Ministry of Commerce) (4155 — &5, BRI L. |
Bl BSR4 T e 5 B il o DRDAX 20— XU E5 R, 75 WU X7 # AN

2 M AR A RS EIRW R IF 4 th 20 =B . 400+5
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. EE EERIES A REED
L AR BN R AAERER U HEE R ER B AFLIIEE: D B
B TR, 2) RADZEMBINE TG AR, 3) Attt a B e aERE

2. f T
= R AR E R g A
= LRSOREURER

= RWEM: ST REUIRSOREERG MK A, SCRHEAAN L, im0 1
A Y

3. iyt
. R S R
. LRASNEEEE

= RBE A E A AR NS B ST E A

FEW AR 2 EARA TS 3l Pirated Goods: Laowai’s Shopping Experience [ N 25K
BT A A TR IR R

AMFEBEE A DA ARSI BIZRS 8

a

1.C 2.C

X

*h e D

FHEETS

42 775 (China time-honored brands) & H H [E 55 45 5B E [ “ D s & A, A HAR
FEABI i B EEURS, BA SR T A RORAL G A SRR B SO 2R, US4t
STZNE, TR EE R .
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WE RIS LU R B4k

« VA bR A AL EAE AL

A RRAISEF 1956 4 (&) LA,

 RIEARR T S B EURSS

- AR AR RIS A 4 i Ak SOk

LA v R RN I (R SO AR AIE . B D7 s AR E R SCAG A

HA RIFEE, 530 Z R A2

o YA B I X R AAR K P I, BRI RAF . HLEAT BRI AT R R R R

t ~ (op] ol B w N =
7 7 7
o

2006 fERE S5 EIAE 430 KA (D) NhfeE7s, 7 “BMmET (3D .
CoERpmT(JERS) | “RRMTA” (Z4) S, fELUEI AR R E, —3tiRiIiA e 1000

B

S

HH#

B A X —MEEK. ERIHETIRFATH P A M, iAot
POINIAR T, e B O E SR L, AR KEEM AT B & AESEE B T
B, HlndkR B(Wal-Mart), ARF LTS 2IROR B B CA P I3 3805 20T B i
Hr=H#. EHE, E-SESKERIEMTERETO, HREIRA UG 2R R
“EIMEJE] . BPFEEY , BREBUR L) BHERIEEL, BATE CEE QAR i
AN EEARIERER, PRUEHTE.

1L FHAAERESS:
1) B2~...T (Review of pattern #8 from L-1.)

BXHIA): BALBEIERNESER. ..

A SFEDUAZ TR ™ 1A B E R B
8
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B. ZIMEAA™ T i A E A AN RO B iR

But not:
C. BRI 1A MA R E R FiR.

P LA EA) R R
1. More and more people are moving to this town to take advantage of its fine weather.

2. Students take Chinese because they know that mastering Chinese will boost their

chances of finding a good job.

2) T, which is similar to *J> (hi) in both form and function, is also a literary form common in
Classical Chinese where, written as a traditional character & (y() , it serves a number of
prepositional functions, some of which overlap with modern 7. It survives in a number of
common expressions in the modern language, including: i F chii ya “proceed from,” 45T
déngy “equal to,” XJT- duiyd “with regard to,” %+ guanyu “concerning,” %1 1€ ya “be glad
to,” H£ %2 F shénzhi yd “to the point of.”

2. WATIE GEE CGHtLrghE) Wbt “ A O

1) Z2FM®? “Is it that serious; has it reached that point? (reach-to[-that]-?)”

A WA AR 2 SR AR ERIR o R ABURF 12 5 F BT 1R R IE
B: &Fng?

2) FI4RE is a play on [/ i “look to the future,” so “look to the money” is a derogatory
expression for someone who doesn’t care about anything but making money.

(BUEBRRA S MR HwZER GPEABZIE) . 2002)

oo
St

)

A BRI R R s, AR MR, H2iE
B: XA ARG, WA RAER SN, (HE 7 — BN A&
9
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SN BE IR T, AR A E B AE (zhuan) Kk .

3) ¥ E HIF LK “I didn’t see anything good about it”
A XML AR RS AR A, R AR ARG, MM A,

B: IR, #AEHLFILK.

SE I AFMERER

VEE e I RBONE S| T2 AR ARATEEAE RN BT, TR AER— P 2
BV ENREPS NS ML il
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